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ON SATURDAY 14 June, to celebrate the 50th anniversary of the Radicifil operation of RadiciGroup, which
now employs 288 people and generates sales of EUR 156m, the Casnigo plant was opened to the public with
guided tours of the production plant. A week later, a similar operation was staged at the Villa d’Ogna plant to
mark the 40th anniversary of the Radici Yarn operation that now employs 388 people and generates annual
sales of EUR 197m.

RadiciGroup
Like the parent company, both the spinning subsidiaries attach exceptional importance to sustainability and to
the environmental aspects of their operations.

MADEIRA: new colour chart launched for Frosted Matt thread
FEATURING 189 shades, a new colour chart for the Frosted Matt embroidery thread has been introduced by
Madeira. The Frosted Matt quality, one of the company’s best selling products, is particularly effective when
used for decorative stitching and its resistance to chlorine makes it very suitable for embroidering swimwear. It is
also highly colour fast and its structure creates extremely sharp contours.

Frosted Matt by Madeira
The very comprehensive range of embroidery threads proposed by Madeira offers many opportunities to use
embroidery as a means of adding an individual touch not only for swimwear but also for the full range of intimate
apparel.

ARCHROMA: acquires stake in dyes and chemicals concern
GLOBAL leader in speciality chemicals Archroma acquired a 49 per cent stake in M. Dohmen GmbH that
specializes in dyes and chemicals for various sectors of the textile industry. The new partnership is said to be
well positioned to benefit from a broader product portfolio and the opportunity to develop new geographic
markets. Thomas Winkler, President of Textile Specialities at Archroma, commented: "M. Dohmen is a perfect
partner for us. They bring complementary strengths particularly in the areas of dyes for synthetic fibres and wool
and they are clearly a leading partner for the global automotive industry".

The deal is significant because it strengthens the position of Archroma as a leading supplier of dyes and
chemicals for intimate apparel fabrics.

THE APPAREL SCENE – news of brands and labels
MAISON LEJABY: luxury label plans to increase capital
ON THE OCCASION of the festivities that marked the 130th anniversary of the label, Maison Lejaby CEO Alain
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